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FROM PRINTING
TO I M P R E S S I V E

The world of printing is immersed in an unprecedented
revolution that is changing everything. Digital
transformation has put the customer at the center,
forcing companies’ products and services to be aligned
to their needs. Establishing new capture and
retention strategies, improving their experience,
opening new distribution and sales channels. All of this
means having a market-focused company, agile in
decision making, which is efficient and in a
constant process of innovation.
Graphispag offers a unique and specific meeting
point for the printing industry and visual
communication where leaders, influencers and
professionals meet to discover solutions and debate the
opportunities created by this new arena of printers,
designers and end users.

• We bring together technology and solutions to
create the widest range of possibilities when
printing, creating and communicating.

• We connect the entire ecosystem of the creation,
design, production and sales process of printing
and visual products.

• We provide inspiration and knowledge with new
spaces for sharing experiences with those who
have already taken the steps to transform their
business.

• We are committed to the sector. At Fira de
Barcelona we drive innovationand economic
growth in the printing industry and its entire value
chain.

22,050

“Graphispag drives innovation and
economic growth in the printing
industry and its entire value chain.”

799

visiting professionals

5%

international

contacts

112,636
visits to the web page

8,019 sqm
floor area

439

350

2,040

brands

followers

of machinery and printing
technology, finishes,
programming, support and
printing materials

VIP visitors

40 meetings
among exhibitors and

192 exhibitors from
12 countries

2.5 million
e-mail hits

3,041
fans

buyers

* Figures from Graphispag 2017
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Demonstration area for complete
production processes.

An area to see, touch and interact with new
forms of communication, technology and digital
content.
Dialogue spaces to share knowledge, innovation and the
keys to the transformation of the printing sector.

A space to relax and relate to the entire Graphispag
2019 ecosystem.
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No se puede mostrar la imagen. Puede que su equipo no tenga suficiente memoria para abrir la
imagen o que ésta esté dañada. Reinicie el equipo y, a continuación, abra el archivo de nuevo. Si
sigue apareciendo la x roja, puede que tenga que borrar la imagen e insertarla de nuevo.

The printed product will again play a key role in
the fair. 4 demand verticals will be present in the
exhibition area of Graphispag Experience, with
the latest developments in print materials, and
in the knowledge area of Graphispag.

Graphispag offers a full
and organized range of
products, knowledge and
networking to experience
the latest trends at first hand,
try out all types of machinery,
be inspired and understand
the changing course of the
industry.
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Packaging

Publishing

Retail

Commercial
printing

There are many processes in which printing is
integrated into the industrial process.
Graphispag will address this aspect for the first
time. Construction, electronics, automobiles,
textiles, packaging, etc.

Creativity, application and end user. If the customer is
the focus, we need to know what they want and what
they expect from the printing industry. Graphispag
Experience will offer the new trends
in design and surprising applications for
designers and end customers.
Graphispag Talks will share knowledge,
innovation and the keys to transformation where
designers, customers and printers will address how
to meet new needs: omnichannel, physical-digital
coexistence, graphic design trends, etc.

How does digital transformation affect printers' digital
business model? What does the assimilation of new
technologies and customer analysis mean from an
HR organizational perspective? Analytical marketing,
talent recruitment, 3D, electronic printing, etc.:
everything that directly impacts the way of
doing business.
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Suppliers

Since 2017, Graphispag has
changed direction with a new
strategy and new contents to
bring together all of the main
players in the transformation
that the printing and visual
communication sector is
experiencing. In this new edition
we maintain the challenge and
intensify our commitment.
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Design and
communication

Brands
and end users

Printers
and printing
services

We bring together the industry leaders and we offer
wide representation and variety in technology, new
materials, consumables and new tools:
• Software and design tools, capture, publishing,
image and color management.
• Printing machinery.
• Printing materials and resources.
• Chemicals, rubbers, presses, inks and varnishes.
• Machines for finishing and transformation and dies.
• Printing and signage services.
• Consultancy.
• Textile.
• Functional printing, 3D additive manufacturing.
• Professional associations, trade press and training
centers.
• Advertising strategies.
• Digital Signage.
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This is the main group of visitors to the fair,
accounting for almost half of the total attendees. It
includes pre-printing services, finishing and handling,
reprographics and printing service companies that
represent the main activities of the printing industry.
• Commercial and offset printing.
• Advertising and large format.
• Labeling and signage.
• Publishing books and other
publications.
• Label and packaging manufacturers.
• Promotional items.
• Screen printing.
• Reproprintings.
• Photoengravers.
• Textile.
• 3D.
• POP manufacturers.
• Safety forms and documents.
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From the beginning of the fair, the leading
influencers in printing products have formed part
of its ecosystem and grown each year. Graphic
design, packaging, interior design and other studios
and advertising, communications and digital agencies
continue to expand their participation.
• Graphic design.
• Interior design.
• Advertising and communications agencies.
• Content providers.
• Media agencies.
• Advertising networks.
• Publishing companies.

Brands such as Bershka, Casa Ametller, General
Optica, El Corte Inglés, Danone, Henkel, Decathlon,
Editorial Planeta, RBA and Ikea were at Graphispag
2017. It was in 2017 that the focus was placed on this
customer segment which currently accounts for a
rising percentage of total visitors with the potential to
grow and with an increasingly important role within
the printing and visual communication ecosystem.

3,065
2,437
2,007
893
822
799
706
603
467
459
432
350
346
112
105
250

37.52%
34.02%
26.23%
20.87%
18.29%
14.97%
13.98%
25.04%

Technician
Manager/Director
Management
Head of Department
Intermediate staff
Sales representative
Technical/engineering staff
CEO
Teacher
Researcher
Department director
Presidency
Employee/Assistant
Civil Servant
Local Govt. Minister/Political office
ND

Packaging and labels
Advertising and large format.
Commercial and promotional
Publishing
Textile
Printing and document management for organizations
Retail and interior design
Other
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Testimonials
“Graphispag is the benchmark trade fair for the sector
in Spain and I believe that it could play a role in
bringing together supply and demand in the printing
sector for the south of Europe.”
ÀNGEL PÉREZ
Marketing and Communications
| Heidelberg Spain, SLU.

“For HP it is important to form part of Graphispag
because it is one of the most important trade fairs in the
Spanish market in graphic arts, which provides a
meeting point for the most important companies and
clients.”
ÓSCAR VIDAL
Sales Director at HP
Large Format for Spain and Portugal
| HP

“A highlight of Graphispag was the ability to pool “Customization as a business opportunity was well
together all of the players that participate in the printing received, which helps us quite a lot with our sales
market: manufacturers of materials, machinery, printing objectives.”
resources, color management software, etc.”
XAVIER ARMENGOU
CEO
| Roland
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RAQUEL GRADIM
Marketing and Communication
| DIGIDELTA

“Graphispag is an ideal space as a sounding board for
our current and future customers, and also to show the
results of our work in pursuit of their expectations.”
ÓSCAR VISUÑA
Commercial & Industrial
Printing Manager
| Epson Ibérica S.A.U.

Testimonials
“It is not the same to see an advert for a product or visit
a website as to be able to see it live in action and to
have personal contact with the manufacturer or
distributor.”

“We already bought printing equipment at Graphispag
in previous editions and this time our expectations have
once again been fulfilled: we have found what we were
looking for in machinery and materials.”

“Having a fair like this in Spain, where the main
suppliers are present, is very good as in a couple of
days you can visit them, see them and discover their
latest developments.”

FRANCISCO CALLEJO
Manager | Calidad
Gráfica, SL (Zaragoza)

YOLANDA MARTÍNEZ
Purchasing and Sales Manager
Unlimited Way Producciones
Artísticas, SL (Guadalajara)

JOSÉ MANUEL
DE ONDARZA
Production Director
Gráficas Aries, SL (Madrid)

“We always have projects under way, and coming to “Coming to the fair means buying in one day; you save
Graphispag is a way to streamline the management of time in interviews and visiting suppliers.”
these new businesses. The meetings that we have held
have been positive.”

“Meeting a new supplier at the fair provides a more
direct relationship. When you speak with that person
again you already have a closer relationship.”

IGNACIO COMPANY
Manager | Byprint
Percom, SL (Valencia)

FRANCISCO AND RAÚL LORENTE
Sales Manager
and Production and Design Manager
Gráficas Lorente (Córdoba)

RAÚL ALONSO
Manager | Gráficas Muriel,
SA (Madrid)
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Participation options

AREA (sqm)
From 29 sqm to 49 sqm
€175 /sqm
From 50 sqm to 99 sqm

PRICE PACK

Services included

€3,874 VAT not included.

4 bar coupons.

Price per additional sqm

1 parking space.
100 electronic invitations.

€221/sqm VAT not included.

Cleaning prior to inauguration.
Wi-Fi.

€170 /sqm

Does not include

From 100 sqm to 200 sqm

Registration fee (€500).

€165 /sqm
More than 200 sqm
€160 /sqm

PRICE PACK

Services included

€5,351 VAT not included.

4 bar coupons.

Price per additional sqm

1 parking space.
100 electronic invitations.

€250/sqm VAT not included.

Cleaning prior to inauguration.
Wi-Fi.
Does not include
Registration fee (€500).
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Participation options

PRICE PACK

Services included

Does not include

€6,581 VAT not included.

4 bar coupons.

Registration fee (€500).

Price per additional sqm

1 parking space.
100 electronic invitations.

€293/sqm VAT not included.

Cleaning prior to inauguration.
Wi-Fi.

PRICE PACK
€14,311 VAT not included.

Services included
1 breakfast tray each day.

Does not include
Registration fee (€500).

2 parking spaces.
Price per additional sqm

200 electronic invitations.

€313/sqm VAT not included.

Cleaning prior to inauguration.
Wi-Fi.
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• Networking

VISIBILITY PACK

Not included:

• Brand recognition in featured components

• Stand

• Added services and catering

• Space
• Compulsory insurance

VISIBILITY IN THE FAIR’S PROMOTIONAL ELEMENTS

PRE-FAIR

Logo in the visitors guide (exclusive partners and collaborators)
Logo on the website homepage 2nd level (exclusive partners and collaborators)

✓

Logo indicating location on the hall’s floor plan displays
Mention and following on social media

✓

DURING THE FAIR

POST-FAIR

✓
✓
✓
✓

✓
✓

Logo in the post-fair report

✓

Two-sided large vertical canvas in the hall

NETWORKING

PRE-FAIR

Electronic invitations

300 pc.

VIP invitations

15 pc.

Priority at the customer service counter
Priority in resolving incidents
Welcome pack (passes, parking, etc.)

RESTAURANT BUSINESS
1 breakfast tray each day
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POST-FAIR

✓

PRE-FAIR

DURING THE FAIR

POST-FAIR

✓
✓
✓

✓
✓

✓
✓

Parking spaces
Access to the venue during assembly and disassembly (% hours per day)

DURING THE FAIR

✓

Access to the VIP Room

ADDED SERVICES

✓
✓

5

✓
PRE-FAIR

✓
DURING THE FAIR

✓

POST-FAIR
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Graphispag will take place in Hall 2,
of one of the largest and most modern
trade fair venues in Europe.
An innovative space in design and
functionality that focuses on
sustainability. Its halls have the most
advanced technical and logistical
features and host fairs such as the
Mobile World Congress, Smart City
Expo, Hispack and Alimentaria.
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Barcelona:
cosmopolitan,
innovative
and global
Barcelona is an open city that attracts talent, investment,
innovation and cultural and state-of-the-art ideas.
The Catalan capital and its metropolitan area have
coalesced into an important business nucleus and
economic hub for Mediterranean Europe.
Barcelona’s international recognition makes it the ideal
place to hold Graphispag.
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Graphispag
and Pacgraf Cuba
Fira de Barcelona International and Pabexpo
- the trade fair venue in Havana - have joined
forces to develop a portfolio of professional
and sector events in Cuba. Pacgraf Cuba,
The Leading Trade Fair for the Packing,
Packaging and Printing Arts Industry, is the
most important in the Caribbean.
The fair is holding its 2nd edition from January
29 to 31, 2019, at the Ferial de Pabexpo trade
fair facility, Havana, with a predicted 2,000
visitors and 150 exhibiting companies (70%
international). In addition, Pacgraf Cuba offers:
• Business exposure
• Training workshops and conferences
• Business round tables and Investment forums
Cuba is a great business opportunity with
more than $650 million available for foreign
investment in this sector. A growing market,
which has been very stable in recent years and
with a strategic geographical location in the
Caribbean market.
The exhibitors participating in Graphispag 2019
benefit from a 10% discount for Pacgraf Cuba
2019.
Further information:
pacgraf.com
pacgraf@firabarcelonaint.com
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